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Abstract 
The aim of this study is to identify and analyze the social networking purposes of prospective teachers. In order to gather data 
social networking usage scale was administered to pre-service teachers. The scale was developed by Karal and Kokoç in 2010 
and its internal validity Cronbach Alpha coefficient was found to be 0.83 while test-retest reliability was found as 0.91. A total of 
187 teacher candidates from various departments participated in the research. Statistical analysis of the gathered data were done 
through SPSS program. Most of the teacher candidates indicated that they are interested with computer and internet and only a 
minor group stated that they are not interested with computer at all. A great majority of prospective teachers stated that they are 
using social networks for educational purposes. 
© 2015 The Authors. Published by Elsevier Ltd. 
Peer-review under responsibility of Academic World Education and Research Center. 
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1. Main text  
Recently, under the light of information and communication technologies, many aspect of our life is continuously 
changing as well as our communication and interaction habits (Çoklar, 2010). Social media comprises of activities 
that involve socializing and networking online through words, pictures and videos. Social media is redefining how 
we relate to each other as humans and how we as humans relate to the organizations that serve us (Solis, 2008). 
Social networking is one aspect of social media, where individuals are in communities that share ideas, interests, 
or are looking to meet people with similar ideas and interests. The concept "social networks" refer to communities 
build on web enabling people to share their ideas and interact with each other around a common trait (Preeti, 2009). 
Teacher candidates stated that they use the social networks for fun, sharing, social responsibility and educational 
purposes as well as communications. The most shared information type is personal mood. Beside various 
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information types like videos, photos, songs and poems are shared (Akyüz, Samsa-Yetik, Bardakci, Alakurt, 
Numanoglu and Keser, 2012). Currently, one of the most popular social networking communities is Facebook. 
Facebook was originally launched in 2004 for Harvard students, and then was expanded to other Ivy League 
universities. It then expanded to any university student, then high school students, and now anyone over age 13 can 
join (Onat and Alikılıç, 2008).  Nowadays, assumed to be the largest social networking platform, Facebook have 
over 1.2 billion active users. Turkey as being one of the biggest contributor have approximately 40 million Facebook 
users meaning that one person out of two have an active Facebook account in Turkey. Moreover, more than 40% of 
Turkish Facebook users are in the age range of 18-24. Facebook is assumed to be the most popular social networking 
website among university students (Kabilan, Ahmad and Abidin, 2010; Lampe, Ellison and Steinfield, 2006).  
The popularity of social networking services is growing worldwide. For today’s university students, the use of 
such services is part of their daily practice. Analyzing university students’ social networking habits will enable us to 
see if social networking websites will be used as a training tool and to see how we can enhance these tools.  As our 
focus point is the teacher training, our audience are the prospective teachers. 
2. Method 
2.1. Sampling Group 
The study is carried on 187 teacher candidates from religious training, philosophy, physics, mathematics, medics, 
sociology and Turkish language education programs. The sampling group consists 61 male students and 126 female 
students. The social networking usage scale was administered over Google documents service online. 
2.2. Instruments 
Social networking usage scale was administered to pre-service teachers in order to gather data about teacher 
candidates’ social networking habits. The scale was developed by Karal and Kokoç in 2010 and its internal validity 
Cronbach Alpha coefficient was found to be 0.83 while test-retest reliability was found as 0.91. 
The scale was developed as a likert type scale with 5 response categories. The response categories varied from 
"Not fitting at all" to "Fits perfectly" and numbered from 1 to 5. 
2.3. Data Analysis 
Gathered data was analyzed by the SPSS program. Analysis of the data, descriptive statistics, t-test for 
independent samples, one-way analysis of variance (ANOVA) was used.   To find existing linkages between 
students’ gender, technology interest, interest in following technological advances, computer experiences and social 
networking habits. 
3. Findings 
The results showed that 91.5% of the teacher candidates are interested in computers and internet. Only 4.2% of 
the pre-service teachers indicated that they are not fallowing the advances in technology. More than 80% of the 
students are using computers actively more than 5 years. 15.9% of the students are using social networks to socialize 
and find new friends. Most of the pre-service teachers, at about 73 percent, indicated they are using social networks 
to find useful information for their home works or projects. Also 80.4% of the students are using social networks to 
fallow educational groups and activities. Table 1 shows the mean values of the teacher candidates' answers to the 
items of the scale. 
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Table 1. Mean Values of Social networking usage scale. 
 
N Minimum Maximum Mean Std. Deviation 
I use social networking sites because they provide possibility to create 
personal space. 
187 1 5 3,52 1,224 
I use social networking sites in order to meet new people and find new 
friends. 
187 1 5 2,24 1,253 
I use social networking sites in order to keep in contact with my current 
friends. 
187 1 5 4,21 1,013 
I use social networking sites to be known by other people. 187 1 5 1,89 1,152 
I use social networking sites for doing research of my school projects/home 
works. 
187 1 5 4,04 1,084 
I use social networking sites in order to keep eye on lives of my friends and 
people I am interested with. 
187 1 5 2,82 1,299 
I use social networking sites in order to reconstruct connection with my old 
friends. 
187 1 5 3,93 1,141 
I use social networking sites in order to subscribe educational groups and 
activities. 
187 1 5 4,21 1,015 
I use social networking sites to share my ideas with others. 187 1 5 3,42 1,177 
I use social networking sites to join groups of my interest. 187 1 5 3,39 1,283 
I use social networking sites to share things that I liked (video, picture, text). 187 1 5 3,37 1,311 
I use social networking sites to find up to date and different ideas and 
information. 
187 1 5 4,12 1,011 
I use social networking sites to learn foreign languages better. 187 1 5 2,63 1,319 
I use social networking sites to meet people from different cultures. 187 1 5 2,32 1,271 
Valid N (list wise) 187     
 
Moreover, it is identified that the social networking usage scale scores of teacher candidates did not varied 
according to gender, technology interest, faculty, and interest in following technological advances. According to the 
results the only factor affecting the scale scores was the computer usage experience. Namely the scale scores of the 
experienced computer users (using more than 1 year) are statistically different than the inexperienced computer 
users. Inexperienced computer users significantly scored lower than the others. 
4. Discussion and Conclusion 
According to the findings of the study teachers' social networking purposes varies only related to the actively 
computer using experience. From this perspective, in order to increase the usage of Facebook as an educational tool, 
we need to increase teacher candidates' computer using experiences. It is clear that a teacher who is using computer 
actively, may develop himself/herself via internet and information technologies. It is an obligatory situation to train 
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teacher candidates as active computer users by providing them computers and computer labs to use in their spare 
times in the faculty as well as in their dormitories. It is very important for their self-development to achieve and use 
these technologies. 
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